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Gamania 20: Dare to Challenge

B ¥ty
g ®
g Rl

=T O,
gamania

BB G G
BRANDING ??@
o aEmeE L

- ERBBER

D L)
Y1)
] @



IELERA B SERATTENSZ N

B2 IEERRFTERIED




SEEfFZfIminEi

20148 ERBIBEENTS8.6JKTT

° fﬁ.%ﬁ_‘é% E ﬁ{)} = 33%3\ ’
BEHSR AL

RERS BfZIEEZRHAES

BRHERZ o/ . Ok N El s;—g—g 3 @:\I
36% : 3.1Jk7T 58/0 ’ SJEE IE”&E—I—E’J E /)%ﬁ

BERRIE: TR EETEE, 2014 Nielsen



7 (A

5. FOJE#EERE

1. 4 LRAITIRFE IEEIRERS

5 g |3 BEST-SETNL RIS

. UL

. B =20

. (B / EiE . EEREX

=7 (FIES HithEFZIES
ElE
RITISE - BIR 4

4. HBRESE ~20E T b

= —+ 444 7. EREESEM E
ST (BR2EERT - AIBLE)



gamania

BFXNERZE BRER

2. # LRFEE
3. B MEEBIRR 55T
4. Bfc BE=F % - BEIC2CRO20/71#




gamania

GASH

GASH@BPOINT GASH® P/\Y GASH



Cross-Border E-Commerce
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Tech I Chart ofthe Day

SURVEY: Percentage Who Plan To Subscribe To Cable
By Time Period (us)

"I see myself subscribing to cable in 1, 5, and 10 years"

91% o e 2o »
61%
I 42%
1 5 10

Years
Note: Based on a survey of 1,024 US adults
Source: PricewaterhouseCoopers, BAV Consulting, 2014
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Gamania CEO + Taiwan’s No.1 Producer + Experienced Management
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PC Online Game & Mobile Game Leader
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The Global Games Market [ 2018

Revenues Per Screen & Segment | Growth Rates 2014-2018

2014 2015

2018

2014-2018CAGR

$12.1Bn
$10.6Bn

" $17.0Bn 2 [320.580

éHXﬁ Newzoo (2015/05) & 218



Crowdfunding Platform
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Total Funding Volume
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$£2.7bn
£6.1bn
$£16.2bn
$34.4bn

Total Funding Volume: 2015
$34.44bn

North America |, < 7-250n
curope | << <20
Oceania | $68.6m

South America I $85.74m

Africa | $24.16m

Source: Massolution 2015CF
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Financial Results

1H15R1#R 45 R




gamania

20155 ¥ F [E R R =

. 1H15”§.‘HQ46 T - RBELE L*I]%“fﬂﬁi%ﬂﬁ%ﬁi%ﬁ » REEIE
FPIEIRED "HFEU. MARR - EESFEAEASIHEEIE

. BUEEIHISZEER - YoYEEMNE1S%

-  FHIRHBAREAWNE - EERINZET A NEEMSER -
 AHMEBFIEIGETT - B
EFREIARIEIEM681% - MiE ¥ FEEFESL =40 i%

4,631 4,619
58* 98
359 46

2.28 0.29



CreIve
prah e 4.

/R

=
=/

Ligsoryvz/4

o i SRS TR 7

Tl g =l

LT WO T 5

- &ty > T8 R -

LecorrGo’

=
//.

Hisorvz//

s >
7 AR TR

e ——

AT S TECME SV = S A
LEIP A LT A TAT AT /

/e

W O e




gamania

2015 © Gamania Digital Entertainment Co, Ltd. All Rights Reserved.



