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Taiwan Flagship Internet Enterprise

po'\"“ *Mobile p
+Media Buying = e

* E-Commerce
Service * Operation

* Cross-Border * Platform
Platform

*Brand

- ~ew

ol
Entertginment e
nd'."g 'lnforma‘l"n‘ % o’
ting « Branding & 0




gamania
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Taiwan Payment Opportunity

2014 Taiwan Consumptions NT$8,600Bn
By Transaction Type

 Cash transactions still
account for the major
shares of Taiwan
consumptions

Credit Card
NT$3,100Bn NT$5’OOOBn

 E-payment services plan
to focus on daily coin cash
consumptions

Source: 2015 CIER, 2014 Nielsen
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Overview
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Talwan E-Payment Regulations
Announcement in May

1. Released: Governed by Financial Supervisory

Commission ROC

2. Simple: Easily open an account through internet

3. Open: Can do cross border ecommerce

4. Opportunity: Smart device to activate O20 (online-

to-offline) business
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Cross-Border E-Commerce
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2008 Shanghai
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ross Border E-Commerce Leading Brand
' in the Mandarin World
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Tech I Chart ofthe Day

SURVEY: Percentage Who Plan To Subscribe To Cable

By Time Period (us)
"I see myself subscribing to cable in 1, 5, and 10 years"

91%

Bl INTELLIGENCI

61%

1 5 10

Years
Note: Based on a survey of 1,024 US adults
Source: PricewaterhouseCoopers, BAV Consulting, 2014

BUSINESS INSIDER
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Entertainment App Ranking up to Top 5
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Source: App Annie Index 2Q15 Market (2015/07)
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Coture@PC/IOS/Android Platform
SEaEI¥18-5miEHNARTEEIa

Collab Culture @ﬂ: B
B ERIHE H[EX1E e
coture.com

Gamania CEO + Taiwan’s No.1 Producer + Experienced Management




©Co) sl gamania

Content 1s King

+
W TOPMILLIONSTAR
e 55 AUD. N
il ig since 2015 o
|




gamania

(e VWELCOME ' TR A 57

&

|EE . EEERE! NEZERE FHEEEE skHEHELa... welcome ! BE A

HEEERSZ METZTELE SEEEES . 2 SEENEEE
Z REZ . 3 ERmaaiE i gk £ =18 | = mE===c
%y g -y
E\;:? il 58 P /“ it

S ! 2 ouwEE D EE R ARmE siELa...

SRS 7 FASHELTE =10/ S P AV SEEEES . B

SRR B AN & mAEs=E =S BEES RS

AmED
B 5 3R S

SO un mER sfiwn o

=EFERE TEINR=E #HE=E BEESIEE V=T 1 2%
Ao iE A MR AZAE SAESZES AL ERRAL A% EEEHRB g A EEEENR EE
ERIRgyiEIESa | SEEHE? ' & = FEXENE EAE ~ =3



o0 =
COTURE



PC Online Game & Mobile Game Leader




2015 Global Game Market Totals US$91.5Bn

The Global Games Market [ 2018

Revenues Per Screen & Segment | Growth Rates 2014-2018

2014 2015 2018

2014-2018CAGR

$15.1Bn

$12.1Bn
$10.6Bn $30.28n

" $17.0Bn 2 [320.580

BERIKIE : Newzoo (2015/05) + 1% FELIE



Crowdfunding Platform




2015 Global Crowdfunding Totals US34.4Bn

Total Funding Volume YOY+112%
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$2.7bn
$6.1bn
$16.2bn

$34.4bn
Total Funding Volume: 2015

$34.44bn

North America |, < 7-250n
curope | << <20
Oceania | $68.6m

South America I $85.74m

Africa | $24.16m

Source: Massolution 2015CF
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Various Categories on WeBackers

Taiwan Graffiti Pioneer
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Leverage Diversified Resources
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1H15 Financial Results
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1H15 Financial Summary

. 1H15 revenue NT$4,631M maintaining the highest level while
business portfolio improving YoY

. Efficient management on expenses with YoY-15%

. If operating expenses excluded the increase of employees’
bonus and directors’ and supervisors’ remuneration resulting
from other gain increase, 1H15 operating income would keep
similar level YoY

4,631 4,619
58* 98
359 46

2.28 0.29
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